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Who We Are – Why We Are

Hardwood Lumber Grading Rules
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US Hardwood Market Pre & Post COVID

• The Fall of Domestic Consumption
• The Rise and Tumble of China

Clear Need for 
Promotion of 
Hardwoods
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@RealAmericanHardwood
@RealAmericanHwd

#RealAmericanHardwood



30 Associations contribute to the Coalition

Appalachian Hardwood Manufacturer's Inc   (AHMI)

Allegheny Hardwood Utilization Group (AHUG)

American Walnut Manufacturer's Association

Appalachian Lumberman's Club

Decorative Hardwoods Assn.  (DHA)

Empire State Forest Products Association (ESFPA)

Great Lakes Kiln Drying

Hardwood Distributors Association (HDA)

Hardwood Manufacturer's Association (HMA)

Indiana Hardwood Lumberman's Association (IHLA)

Keystone Wood Products Association (KWPA)

Kentucky Forest Industry Association (KFIA)

Lake States Lumber Association (LSLA)

Missouri Forest Products Assoc 

North Carolina Forestry Association

National Hardwood Lumber Association (NHLA)

North American Forest Foundation (NAFF)

Northern Tier Hardwood Association (NTHA)

National Wood Flooring Association (NWFA)

Ohio Forestry Association (OFA)

Penn York Lumbermen's Club

Pennsylvania Forest Products Association (PFPA)

Southern Cypress Manufacturer's Association (SCMA)

Southwest Hardwood Manufacturer's Club (SHMC)

Timber Forest Foundation 

Wood Components Manufacturer's Association (WCMA)

West Virginia Forestry Association (WVFA)

Western Hardwood Association
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Launched in 2022
to promote to consumers

• Why Choose Hardwood?
• Hardwood Lifestyle
• Hardwood in Culture
• Projects
• Sustainability

RealAmericanHardwood.com





Regular content across social media platforms
• Instagram, Facebook, Twitter, YouTube, & Pinterest
• 13–15 original, branded posts/month across platforms
• 9–11 supplemental posts/month across platforms

Stage 1 | Social Campaign (Implemented)

@RealAmericanHardwood   |   #RealAmericanHardwood

Launched Social Media Campaign
• Why Choose Hardwood?
• Hardwood Lifestyle
• Hardwood in Culture
• Projects
• Sustainability



Stage 1 | Social Campaign Highlights

Produce Educational Content

@RealAmericanHardwood   |   #RealAmericanHardwood

Views

People Reached

Website clicks

Increase in Web Traffic



Stage 2 | Build Your World Campaign (implemented)

Partnership with Magnolia Network & Discovery+ | July 29–Jan 29
• Network TV campaign delivering 43 million household impressions
• Discovery+ streaming with targeted ad units
• Tagged tune-ins with billboards
• Programming sponsorship in Q4 + promotional tags
• Taggable “Meet the Makers” short stories & promotional tags
• Interactive BrightLine video ad unit across connected devices

Amplified Reach on Web Platforms
• 31 million ad impressions across social, search, and video platforms
• 92,000 clicks through to RealAmericanHardwood.com
• 42,000 social engagements









Stage 3 | Media Relations, Influencers, & Projects

Identify Magazine and Traditional PR Opportunities
• Work with print and digital magazine editors to raise awareness of Real American 

hardwood products through articles and interviews

Collaborate with Social Media Talent
• Work with content creators on their projects and engage their audiences, while 

showcasing our products and best practices

Partner with Demonstration Homes, Art Installations, & Cultural Events
• Explore sponsoring projects such as the Southern Living Idea House or HGTV Dream 

Home, exhibiting at the Design Pavilion in New York or the Stagecoach Festival in 
California, working on design competitions



2024 | Architects, Designers, & Builders
Develop/Rebrand Continuing Education Units

• Provide architects and designers with CEUs to learn about hardwood’s attributes and 
benefits for the built world, while fulfilling their ongoing learning requirements.

Exhibit and/or present at Design/Build Industry Tradeshows
• AIA Conference on Architecture 2024
• Greenbuild 2024

Coordinate opportunities with Universities
• Student Design Competitions
• Solar Decathlon

Develop Project Case Studies
• Identify and write about new commercial buildings and residential projects featuring Real 

American Hardwood applications. Promote on social media; pitch to magazine editors as 
feature stories.



• Annual goal of $3 million (associations & companies)

• Several companies committed to 3–7 year contributions

• Help BUILD your future!

5-Year Fundraising Goal



Business Type Contribution Range Suggested Contribution

Hardwood Industry Association $1,000–$50,000 Based on annual budget and 
matching member fund efforts

Primary Producer/Distribution Yard $600–$6,000 Based on annual production

Secondary Manufacturer $1,000–$3,000 Based on annual sales

Hardwood Veneer Manufacturer $3,000–$5,000 Based on annual sales

Logging/Forestry/Forestland Owner $250–$3,000 Based on class/acres

Trade Media/Industry 
Supplier/Individual $500–$5,000 Voluntary



Canvas Game Plan 
• Content Integration & Partnerships – $1,000,000
• Social Media & Digital Campaign – $500,000
• Media Relations, Influencers, & Events – $500,000  
• Promotion in Motion and Business to Business – $1,000,000

Why Invest Dollars for 2023?



What Lies Ahead for RAHC?

Continue to:

Promotion

• Increase promotion to consumer, design, and construction audience

Funding

• Execute multi-faceted fundraising plan

Industry

• Expand stakeholder engagement

Operational Excellence

• Build capacity to improve efficacy
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Hardwood Industry Innovations

• Increase in Automation
• Product Diversification

Clear Need for 
Environmental 
Declarations on 

Hardwood Products
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The new DMSi
Neural Grader uses 
industrial cameras 

and artificial 
intelligence to 

identify defects and 
assign grades.”
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The decking of 
the breezeway at 

NHLA is made 
with thermal-

modified red oak.
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Hardwood Cross Laminated 
Timber (HCLT) is an 

engineered wood product 
created when timber planks 
are laid perpendicular to one 

another and glued together to 
form stiff, strong, and stable 
panels. HCLT is stronger than 

steel and concrete but holds a 
beautiful wood aesthetic.
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Trees are natural 
renewable resources. As 

trees grow, they store 
carbon dioxide from the 

atmosphere in their trunks, 
branches, stems, leaves, 

and roots. The carbon 
dioxide remains stored in 
the end product made of 

wood.
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Softwood is Ready

• PCR
• EPD

• LCA
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Hardwood is …

• Product Category Rule 
(PCR) 

• Environmental Product 
Declaration (EPD)

• Life Cycle 
Assessment (LCA)

www.nhla.com



Grow and Stabilize the Hardwood 
Industry
• Online Content For Designers and 

Architects
• Focus Groups
• Showcase Hardwood at Events
• Communication Within Industry

NHLA Received USFS Grant

$500,000 to Promote Hardwood Lumber to 
Designers

NHLA Sawmill Benefits

The Rules 
Quality Control

Yield Recovery Services 
KD Certifications
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Thank You

Dallin@NHLA.com

Hardwood Lumber Industry
Needs NHLA to Advance 

Innovation and Automation

NHLA Looking for 
Partnerships to Collaborate 

With 

Help RAHC to Promote 
Hardwoods


