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What is digital storytelling?

Storytelling

Interactive art of using words and actions to
reveal the elements and images of a story
while encouraging the audience’s imagination.

Digital
Using digital mediums such as video or

websites, allow that story to be packaged anc
shared.

Digital storytelling is the capacity to communicate using text, sound, music, and imagery
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How to use storytelling

s

Storytelling creates an emotional connection with an audience
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Strategy:

Goal: providing the road map
and plan of action to achieve
specific goals.

Asking relevant questions
before crafting the story to
develop a film, build a
website,deploy a marketing
campaign, etc.

Goals

Target audience
Tone &style
Key message
Competition
Visuals

Scheduling & deadlines

Budget
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Social
media

Selecting the right
“tools”forthe job

Email

Website marketing SEO

Cimnmematic film

Tramming tools

Animmation
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A character

“A person in the community wants to work or advance” 1 Acharacter

- Cyntia:busmess manager
- Alan: forkhft driver
- Guadalupe:plant manager
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With a problem

- Needs a career 2
- Bad perception of sawmillindustry Problem
- Cannot get ahead mn life

ALAN FLORES e e N CYNTIA MARTINEZ
Fork Lift Operator Chief Financial Officer
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Meets a guide

Steely Lumber is an
employerin TXwith a career path

3 Meets a guide
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< Chief Financial Officer
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Who gives them a plan

"At Steely you can grow from
entry levelto manager” 4 Who giVGS

them a plan
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Calls them to action

“*Join our team & work hard!”

sTee\xlumber 5 &calls them
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CHRIS DEMILLIANO
A

Manager

Steely Lurr
that will bene

Steely got_.'
locally and natior

JOSE “"CHUY"” ALMAN

Head Mechanic
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Promotion of the wood products industry:

o Great career opportunities
o Sustainability message

DAMON BURRIS
Forester




Start your online presence now
e Facebook/Instagram/TikTok/]

Let’s make our imdustry attractive

® Recruit people (high-tech, ce eat people,etc.)

® Build credibility m our communj

r

Transferring knowledge using digitaltools (Lear

;-C

ement System)

Is retiring - let’s get that knowledge on film

‘

e Our bram po

e Internship p




. Let's eleyate our industry together,.

%

mari'o@kovoldigitdl.com

www.KovalDigital.com
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