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Unleash the Power 
of Storytelling in 
the Digital World
How to use it to build credibility, attract 
employees, customers, and investors



Improving the lives of people 
in  t he  wood  ind us t ry  g lob a lly



What is digital storytelling?

Interactive art of using words and actions to 
reveal the elements and images of a story 
while encouraging the audience’s imagination.

Storytelling

Using digital mediums such as video or 
websites, allow that story to be packaged and 
shared.

Digital

Digital storytelling is the capacity to communicate using text, sound, music, and imagery



Industry
needs

Building 
culture

Social & 
community 
outreach

Training

Retention

Onsite visitors 
& tours

Reputation 
management

Sustainability

Recruit 
workforce

Government 
forum 

Business 
credibility





How to use storytelling

Storytelling creates an emotional connection with an audience





Goal: providing the road map 
a nd  p la n  o f  a c t ion  t o  a c h ie ve  
s p e c if ic  g oa ls .

As king  re le va n t  q ue s t ions  
b e fo re  c ra f t ing  t he  s t o ry  t o  
d e ve lop  a  f ilm, b u ild  a  
we b s it e , d e p loy  a  ma rke t ing  
c a mp a ig n , e t c .

Goa ls

Tone  & s t y le

Ke y me s s a g e

Ta rg e t  a ud ie nc e

Strategy: Why?

Competition

Visuals

Scheduling & deadlines

Budget





Selecting the right 
“t oo ls ” fo r t he  job

We b s it e

Tra in ing  t oo ls

Anima t ion

SEO

Soc ia l 
me d ia

Ema il 
ma rke t ing

Cine ma t ic  f ilm

Tactics: How?





The Story 
Framework

1

2

A character

With a problem

3 Meets a guide

4 Who then gives a plan

5 & calls them to action 6 Success

7 Failure

That 
results in





using storytelling
How t o  re c ru it  p e op le



“A person in the community wants to work or advance”

- Cynt ia : b us ine s s  ma na g e r
- Ala n : fo rklif t  d rive r
- Gua d a lup e : p la n t  ma na g e r

A character
1 A c ha ra c t e r



- Ne e d s  a  c a re e r 
- Ba d  p e rc e p t ion  o f  s a wmill ind us t ry
- Ca nno t  g e t  a he a d  in  life

2 Prob le m

With a problem



Steely Lumber is an 
e mp loye r in  TX wit h  a  c a re e r p a t h 3 Me e t s  a  g u id e

Meets a guide



“At Steely you can grow from 
e n t ry  le ve l t o  ma na g e r” 4 Who g ive s  

t he m a  p la n

Who gives them a plan



“Join our team & work hard!”

5 & c a lls  t he m 
t o  a c t ion

Calls them to action



“they become great employees & support 
t he ir fa mily  a nd  t he  loc a l c ommunit y!”

6 Suc c e s s

Success
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Steely Lumber gained a  recruitment tool  
that will benefit them for years to come

Steely  got brand recognition  and prestige 
locally and nationally

Promotion of the wood products industry: 
○ Great career opportunities 
○ Sustainability message

R.O.I.



Let’s get to work
More and more people consume content online (fun, educational, inspirational)

Start your online presence now
● Fa c e b ook/Ins t a g ra m/TikTok/Linke d In

Le t ’s  ma ke  our ind us t ry  a t t ra c t ive  t o :
● Re c ru it  p e op le  (h ig h- t e c h , c a re e r op p ort un it ie s , ou t d oor, g re a t  p e op le , e t c .)
● Build  c re d ib ilit y  in  our c ommunit ie s  (a nd  s c hoo ls )

Tra ns fe rring  knowle d g e  us ing  d ig it a l t oo ls  (Le a rn ing  Ma na g e me nt  Sys t e m)
● Our b ra in  p owe r is  re t iring  -  le t ’s  g e t  t ha t  knowle d g e  on  f ilm
● In t e rns h ip  p rog ra ms



Let’s elevate our industry together.

mario@kovaldigital.com

www.KovalDigital.com

Tha nk you!
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