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The 2015 Annual Meeting will celebrate 60 years for the Western Hardwood 
Association.  It will be held in Portland, Oregon.  Input from the membership 
to the Board of Directors is important in planning this exciting convention. 
An email was sent to the membership with a request for date preference and 
topics of interest.  If you haven’t had a chance to respond yet, please take a 
few minutes and email the WHA office. 

Date:  August 17-20 OR September 14-17, 2015 

PURPOSE:  A huge dose of networking and a dash of information. 

AUDIENCE:  all sawmills, distributors, customers, exporters, value added 
manufacturers, and large hardwood buyers from China, Mexico, Vietnam, 
Thailand. 

PROMOTION:  Harvest a list from American Hardwood Export Council, 
Indiana Hardwood Lumbermen’s Association, Hardwood Distributors 
Association, Los Angeles Hardwood Lumberman’s Club, National Hardwood 
Lumber Association to email and use social media.  

BRIEF AGENDA:  
Monday – Welcome reception, Modera Hotel in downtown Portland 
(on MAX light rail) overflow sleeping at Arlington Club 

Tuesday – Salmon derby on Columbia River and mill tour followed by 
reception 

Wednesday – Speakers on topical subjects and exhibits at World 
Forestry Center, reception, dinner, and auction 

Thursday – Golf tournament and tour

Attending the 2015 NHLA Annual Convention in 

Las Vegas?  Register  and come share Tacos and 

Tequila with other WHA members on Tuesday 

evening, October 7th, at 9:00 PM in the Mercadito 

Restaurant at the Red Rock Casino. 

http://www.westernhardwood.org
mailto:wha@westernhardwood.org
mailto:wha@westernhardwood.org?subject=Help!!%203rd%20annual%20convention%20
http://events.r20.constantcontact.com/register/event?oeidk=a07e9tvzqy547e0e9c4&llr=fh6fftbab
http://events.r20.constantcontact.com/register/event?oeidk=a07e9tvzqy547e0e9c4&llr=fh6fftbab
http://www.westernhardwood.org/newsletters/Oct14NL.pdf#nameddest=WHAconv
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Wright Lumber, Inc. 

Contact: Robert Steele 

29805 Lusk Road 

Eugene, OR  97405 

Phone: (541)255-6177 

Email: robert@wrightlumber.net 

 

If your needs are in solid wood processing, panel 

processing, composite machining or recycling of wood, 

paper or plastic, Ferro & Associates Machinery can 

advise you on machinery and production solutions to 

facilitate all levels of production requirements. With a 

variety of resources and industry relationships, Ferro & 

Associates Machinery can provide both new and used 

machinery to assist you in getting the solutions you need 

at the price you can afford. 

Ferro & Associates Machinery is the go to source 

for information related to biomass waste management. 

Biomass pellets have in recent years gained  

considerable recognition but pellet production is not the 

solution for many companies. "Energy Pucks" and 

consumer "Briquette Logs" can be produced with lower 

production cost and lower equipment investment.  We 

can assist you with affordable solutions for densifying 

many types of wood waste including pallet material, 

fine dust, particle board, forest waste and more. Turn 

wood waste into dollars and learn how biomass 

concepts are becoming more common practice in North 

America. 

Bill Ferro can be contacted at Ferro & Associates 

Machinery:  Email: bill@ferromachinery.com, Web: 

www.ferromachinery.com, phone: (503)589-9549, 2118 

Cerise Avenue NW, Salem, OR 97304.   

 

 
 

One contact in California said his 

markets are slightly down.  Mostly due to 

summer, business seems to be on a slight 

down-trend, but he didn’t feel that there 

was much significance to it. 

Hardwood lumber activity is experiencing a slight 

slow down on the West Coast like other 

regions.  A source in Oregon also 

attributed the change in business to the 

change of the season. 

Lumber sales were still good during 

late June and continuing into summer say 

contacts in Quebec.  As production 

increased, sellers were working harder 

than earlier in the year. Most domestic 

and export buyers were on edge about 

where prices will be in a few months, but expect 

business to be brisk during the fourth quarter and into 

the first part of next year. 
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An upswing in sales was reported 

by Ontario sources who were 

optimistic that the trend would 

continue over the summer.  They are 

hoping for a pick up in overseas 

markets as well as a continued rise in 

the housing sector south of the border. 

U.S. imports of hardwood lumber were up 13%  

year-to-date through June, and are on pace to reach a six

-year high of 330 million board feet (MMBF) in 2014. 

Importers and end-users attribute this upturn to higher 

consumer demand for flooring, cabinets and decking; 

increased non-residential construction and architectural 

millwork production; and tight domestic hardwood 

supplies.  Inventory rebuilding by import yards—driven 

by renewed market confidence—has also contributed. –
excerpted from Hardwood Review Express 

 The Federal Reserve said that “economic activity 

is expanding at a moderate pace.” Nonetheless, it 

continues to worry about slack in the economy, 

particularly in labor markets. The Fed 

predicts growth this year of between 2.0 

and 2.2 percent, with 2.6 to 3.0 percent 

real GDP growth next year. The 

unemployment rate is expected to fall to 

5.9 or 6.0 percent by the end of 2014 

and 5.4 to 5.6 percent by the end of 

2015. In terms of inflation, the Fed forecasts prices 

growing by less than 2.0 percent over the next few 

years. –excepted from NAHB Monday Economic Report 

 

 
 

Important quote for September: “Clearly, ESA as 

written and implemented can be improved upon to 

ensure that this important law is working in the best 

interest of species and people and I expect that a 

discussion on sound legislative updates and 

improvements will continue well beyond this 

Congress.” - Chairman Doc Hastings (R-WA) 

 

 

 

 

2014 Fly-In 

meetings on Capitol 

Hill covered three 

priority issues for the 

Hardwood Federation.   

 The proposed 

designation of the Northern Long Eared Bat as 

endangered - thanking those Members of Congress 

who have already signed letters to the U.S. Fish & 

Wildlife Service, and drumming up support from 

those who have not.  The proposed “endangered” 

designation and related guidelines would be 

devastating to the hardwood (and many other) 

industry in the unprecedented 39 state range of the 

bat; 

 EPA’s upcoming ruling on the “biogenic 

framework” to make sure that the carbon neutrality 

of biomass is exempt from greenhouse gas 

regulations; and 

 Our concerns with proposed tax reform measures 

that would, among other provisions, eliminate 

existing deductions for forest land owners and 

double the tax rate on timber proceeds. 

On September 9th, the House of Representatives 

approved legislation prohibiting the U.S. Environmental 

Protection Agency (EPA) from finalizing rules critics 

say would drastically expand Federal regulation of 

private lands and reduce state authority over non-

navigable waters.  Rep. Steve Southerland’s (R-FL) 

Regulatory Overreach Protection Act (H.R. 5078), 

which passed the House with the votes of 35 House 
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Democrats, would prohibit the EPA and the Army 

Corps from implementing a proposed rule expanding 

federal regulatory authority over bodies of water 

currently managed by or jointly with the states; prohibit 

an additional “interpretive rule” that limits existing 

exemptions for agriculture conservation practices; and 

require federal agencies to consult with state and local 

officials to identify which waters should be federally 

regulated and which should be left to the states. 

“I am pleased that the House has acted in a strongly 

bipartisan fashion to protect the successful federal-state 

partnership that's been making our waterways cleaner 

for over 40 years. This bill isn't anti-environment or anti

-clean water. In fact, it's just the opposite," 

Southerland said in a press statement. "By 

preserving this federal-state partnership 

under the Clean Water Act, we will be 

able to build upon success stories of the 

past to keep our waters cleaner in the 

future....we've taken an important step 

forward in restoring the certainty our 

farmers, manufacturers, and construction and 

transportation industries need to grow America's 

economy." 

Unsurprisingly, the Administration issued a 

statement saying the president would veto the bill 

because it "would derail current efforts to clarify the 

scope of the CWA, hamstring future regulatory efforts, 

and create significant ambiguity regarding existing 

regulations and guidance."  In spite of apparent 

widespread support for a similar measure in the Senate, 

it does not appear that there will be a vote on such a bill 

this session. 

As expected, in mid-September, the Congress 

passed a short term bill to fund the Federal agencies at 

the current levels through December 11.  The bill passed 

the House on Wednesday by a vote of 319 to 108, and 

passed the Senate on Thursday by a 

vote of 78-22.  Each House agreed 

to an amendment to provide funds 

to combat the latest terrorist 

menace, and the bill actually 

provides for an across the board cut 

of 0.0554%, and provides language 

intended to avoid any furloughs. 

Yes, a cut of just more than 5/100ths of 1%. 

The House Included a Forest Reform Bill in Pre-

Election Jobs Package. Just prior to adjournment, the 

House passed H.R. 4, also known as the Jobs for 

Americans Act, a package of pro-jobs legislative 

proposals including Rep. Doc Hastings’ Restoring 

Healthy Forests for Healthy Communities Act.  The 

package includes other pro-development bills such as 

approval of the Keystone XL pipeline, all of which have 

languished in the Senate. The Restoring Healthy Forests 

for Healthy Communities Act provides direction to 

increase federal timber harvests and expedite forest 

health projects throughout the nation, as well as bi-

partisan provisions to restore timber management to 
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Upcoming Meetings  

October 15 -17, 2014  
Timber Processing and Energy Expo  
Portland, OR  
Web: www.timberprocessgandenergyexpo.com  
 

October 16, 2014  
Reforestation Solutions PNW Reforestation 
Council  
Vancouver, WA  
Email: amanda@westernforestry.org  
 
 

November 6 -7,2014  
Annual WCLBMA Convention  
Indian Wells, CA  
Email: jeanh@lumberassociation.org  
 

November 19 -20, 2014  
Field Technology Conference  
Portland, OR  
Email: amanda@westernforestry.org  
 

December 3, 2014  
WHA Board Meeting  
Portland, OR  
Email: wha@westernhardwood.org  
 

December 9, 2014  
Washington Hardwoods Commission Meeting  
Olympia, WA  
Email: whc@wahardwoodscomm.com  
 
 
 

Have upcoming event or company news?  
Let us know and we’ll help you get the 
word out, both here  and on our website.  
Drop us a line and let us know!    

mailto:hannah@nnrg.org
http://www.timberprocessingandenergyexpo.com/register/
http://www.timberprocessingandenergyexpo.com/register/
mailto:amanda@westernforestry.org
mailto:richard@westernforestry.org
mailto:jeanh@lumberassociation.org
mailto:jeanh@lumberassociation.org
mailto:amanda@westernforestry.org
mailto:wha@westernhardwood.org?subject=ICE%20inquiry
mailto:whc@wahardwoodscomm.com
mailto:wha@westernhardwood.org?subject=Event%20information


Western Oregon's O&C lands.   H.R. 1526 allows active 

forest management projects to take place in areas 

specifically identified in current forest plans as suited 

for timber harvests, and directs a larger percentage of 

timber revenues to support county governments. 

Hopefully, the Senate will take the passage of the jobs 

package as a reminder that they need to act to help more 

Americans find jobs and enjoy the excruciatingly slow 

"recovery" we've been having. 

 

 

More than 50 foresters from five states participated 

in the 2014 Appalachian Hardwood Manufacturers, 

Inc.'s Forestry Division meeting and demonstrations at 

the Wood Education Resource Center in Princeton, 

WV. 

The program explained Geographic Information 

Systems (GIS) which combine maps, road and stream 

systems, and parcel boundaries with data such as name, 

address, acreage, and deed book.  Along with other 

technologies like GPS and high-speed computer 

systems, GIS is a cost effective and responsible way to 

manage forestlands. –excerpted from Appalachian Sustainable 

Newsletter. 

Led lower by reduced motor vehicle output, 

manufacturing production declined unexpectedly in 

August. This drop was likely the result of automakers’ 

switching over to a new model year and summer 

vacations. Indeed, auto production has risen 8.1 percent 

over the past 12 months, continuing to make it one of 

the bright spots in the economy. Excluding autos, 

manufacturing output rose 0.1 percent, suggesting 

slightly better news for the 

broader sector. Still, the larger 

story is the accelerated pace of 

output seen since the winter 

months, with the year-over-year 

pace up from 1.6 percent in 

January to 4.0 percent in August. 

Durable and nondurable goods 

production has increased 5.6 percent and 2.2 percent 

year-over-year, respectively. Hopefully, the August 

figures reflect a brief pause before picking up again in 

September.  

Meanwhile, housing starts fell from an annualized 

1,117,000 units in July to 956,000 in August. To be fair, 

the July figure—the second fastest pace since 
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November 2007—was likely an outlier, and the 

pendulum—not unexpectedly—swung back somewhat. 

Yet, the slowdown in August was still disappointing. 

On the bright side, while single-family and multi-family 

unit starts and permits were both down, the highly 

volatile multi-family segment comprised the bulk of the 

decline. Looking at a longer time horizon, each has 

continued a slow, but steady upward trajectory. –

excepted from NAHB Monday Economic Report 

The Federal Reserve Board provided the other 

major headline from last week. The Federal Open 

Market Committee (FOMC) began laying out its 

principles for winding down the extraordinary stimulus 

that it has pursued since the financial crisis at the end of 

2008. The Fed will end its purchases of long-term and 

mortgage-backed securities after its October FOMC 

meeting, and the expectation is that short-term interest 

rates will begin to “normalize” at some point in 2015. 

The federal funds rate, however, will remain near zero 

for a “considerable time after the asset purchase 

program ends,” a statement that some suggest means 

that normalization will not occur until mid-2015 at the 

earliest. –excepted from NAHB Monday Economic Report 

 

 

Sweet Tweet?  A good tool for  keeping customers 

and employees engaged is social media.  If you don’t 

tweet your own horn, who will? Best practice says do it 

humbly.  Statistics say companies that enable audiences 

to interact in a less self-promoting way will be most the 

read, followed, mentioned, and re-tweeted (RT) and the 

most successful.  

Social media—how do you know it’s worth it?  

Whether or not the time and effort put into a social 

media campaign can be justified is an important factor 

in determining it’s worth.  Social media itself should 

not be the goal.  It should be used as a tool to reach 

other goals.  There are various ways to track the effects 

of a social media marketing campaign.  The results will 

help determine if the effort is paying off.  First, your 

goals will define exactly what you choose to measure. 

Second, only invest time gathering information that can 

be used to improve your marketing. 

There are many statistics that can be measured, but 

the top things are: 

1. What is driving traffic? 

2. Which topics are receiving the most responses? 

3. Which marketing campaign or social media drives 

the most traffic to your website? 

4. What is the quality of this traffic? 

5. When do posts receive the most responses, e.g. time 

of day, day of week. 

The Green Marketing Dilemma….Pop quiz.  

What is the best car to buy when it comes to 

minimizing the impact on the environment?  Is it the 

latest hybrid or a flex fuel vehicle?  What about a car 

made with aluminum or lighter metals, such as the new 

Ford pickup trucks?  What about a solar powered car?  

The answer may surprise you.   

The best car for the planet isn’t a new car at all.  

Usually, it is a used car with decent gas 

mileage.  And it probably won’t be a 

hybrid given the environmental 

problems associated with disposing of 

hybrid battery packs and the need to 

replace them over time.  I used to own a 

hybrid.  It was the worst buying decision of my life.  

Sure, there are some positives.  But the truth is that 

recycled and reused products tend to be better than new 

ones from a life cycle, sustainability and overall waste 

standpoint.  The main reason is that new products 

usually require more extraction of resources, energy to 

produce and create greater waste than reusing or fixing 

and improving an existing product. - excerpt—Brindley, 

Chaille. "The Green Marketing Dilemma." Pallet Enterprise 

Sep. 2014: 10. Print.  

 
 

WHA member DMSi Software 

announced in September  that Ear l 

Downing has joined the company as 

Senior Account Manager with 

responsibility for sales in the western 

United States and the LBM market 

nationwide. 

Earl comes to DMSi with over 30 years of sales 

experience in enterprise software, including 23 years 

specializing in the building materials industry. During 
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his career, Earl has opened new territories, brought 

several new products to his customers, and helped 

multiple building materials companies through the 

software selection process. 

“I am excited to have Earl join the DMSi Sales 

Team,” said Mike Limas, DMSi vice president. “With 

his extensive background in our industry and his 

understanding of the ERP selection process, I am sure 

he will help us fulfill our mission of bringing 

outstanding results to our customers.”  

 “I feel like I’ve finally come home to a company 

that truly shares my philosophy of producing 

outstanding results for customers and consistently 

exceeding their high expectations,” Earl said.  “I am 

ecstatic to be joining this team of quality professionals 

at DMSi.”  

Earl is a native of Atherton, California. He 

attended Yale University where he was a three-year 

letterman in both football and track and field. After 

graduating, Earl returned to the west coast and began 

his career in the business software sector. 

DMSi Software provides business and accounting 

software exclusively to the lumber and building 

materials industry. DMSi has over 12,000 users at 

nearly 400 dealers and distributors across North 

America. Founded in 1976, DMSi Software is 

privately owned and headquartered in Omaha, 

Nebraska.  Contact Earl by phone at (402)330-6620,   

by email: edowning@dmsi.com or web: 

www.dmsi.com. 

 

Learning From Every Stumble 
By Larry Dennis 

 

Paul, electrical foreman for a northwest mechanical 

contracting company, told the Leadership 

Development Lab (LDL): 

"For the past year, our company has been building 

a new digester tank for the Georgia Pacific paper mill 

in Camas, WA.  In the middle of the day about six 

weeks ago, we were pulling wire with the help of a 

new apprentice.  We were pulling this particular run 

with two guys by hand, when we hit a point in the pull 

where it was too hard for only two guys.  I got on the 

radio and had two more guys come down to help tug 

on the wire.  When the guys showed up, we grabbed a 

large pipe and wrapped the pull rope around the pipe, 

then had everyone grab ahold.  (We didn't talk about 

anything before we started pulling because I felt like 

our task was pretty straightforward.)  After pulling 

several feet out of the pipe, we had finally gotten the 

head of the wire out of the pipe. Just as the head came 

out of the pipe, the rope broke away from the wire and 

sent the crew of people pulling the wire backwards a 

few feet.  

"Amazingly enough, only one person fell, and that 

person was our new apprentice.  The Georgia Pacific's 

Safety inspector was watching the whole thing and 

saw the apprentice's face; I told him I would look into 

what happened.  I talked to my apprentice and asked if 

he was okay.  He said he was fine, so I let the crew go 

back to pulling the wire out.  The 

crew reset the rope and started 

pulling again.  A moment later, I 

yelled, 'STOP.  NO ONE MOVE.'  

Everyone stopped and looked at 

me like I was crazy.  I went over to 

the apprentice and asked him to 

look at everyone's foot placement.  

When he looked, much to his 

surprise, everyone had one foot behind them.  He 

quickly changed his foot placement and everyone 

laughed.  He learned a better way to pull wire that day. 

"The lesson I learned from this experience is that 

just because something seems simple and so obvious 

to me, it doesn't mean the guys I'm working with have 

the training and experience to operate at the safest 

level possible.  The action I call you to take is, don't 

take anything for granted.  Remember that we have a 

lot of new people coming into our trades - you need to 

take them under your wing and lookout for them.  The 

benefit you will gain is you will have a safer, more 

productive, quality focused work environment." 

One of the most important and counter intuitive 

things we must learn as engaging leaders is that just 

because something seems obvious and almost second 

nature to us, it can be completely unknown to those 

who work with and for us. As you share the benefit of 

your experience with your crew, you multiply your 

effectiveness.  - Larry Dennis, Turbo Leadership Systems©. Web: 

www.turbols.com 
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