
S AV E  T H E  D AT E !

WORLD FORESTRY CENTER - PORTLAND, OR

ANNUAL  
CONVENTION

The 2017 Annual Convention will celebrate 62 
years for the Western Hardwood Association. 
 
This event will bring together primary 
producers, secondary producers, wholesalers, 
distributors, importers and exporters for the 
opportunity to establish relationships and 
develop future business.

Anyone who works with or supplies goods 
and services to attending companies will also 
benefit from the opportunity to make contact 
with key people.

WESTERN HARDWOOD ASSOCIATION
P.O. Box 1095, Camas, WA 98607 • 360-835-1600 • www.westernhardwood.org • wha@westernhardwood.org

• NOW ACCEPTING SPONSORS! EXHIBITORS! AUCTION DONORS! •

AGENDA: 
8-22 Tuesday – Buoy 10 salmon derby on the Columbia River. 
8-23 Wednesday – World Forestry Center: Speakers on topical subjects,                 
                             exhibits, reception, dinner, raffle, & auction.
8-24 Thursday – WHA Classic Golf tournament.

A u t h o r i t a t i v e  r e s o u r c e  f o r 
a  s u s t a i n a b l e ,  p r o f i t a b l e , 
a n d  g r o w i n g  W e s t e r n 
h a r d w o o d  i n d u s t r y .
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WHA welcomes Westcoast Hardwoods, LLC and Scott 
Meyers.  Meyers is a 4th generation 
lumberman that has been actively 
involved in the Alder industry for 
over 35 years. He and his wife Leslie 
started Westcoast Hardwoods in 
2007. His great grandfather and 
grandfather were loggers. Scott’s 
father Rick  spend his career in 
the sales side of forest products. 
Scott’s son Alex joined Westcoast 
in 2011 and his son-in-law Uriah 
came aboard in 2014. “The forest 
products industry has been a part of 
our family’s life for 5 generations”.

Westcoast Hardwoods specializes in Pacific Coast Alder 
and Maple lumber, mouldings, dimension/components as 
well as value added services such as planing, sanding and 
ripping. Our products are shipped via partial T/L, full T/L, 
vans and ocean containers.  Westcoast Hardwoods has a 
partnership in a Washington based Alder sawmill producing 
approximately 1,000,000BF of 4/4 on a monthly basis. 
Westcoast is also actively involved in eastern hardwoods 
and softwood programs for both the domestic and export 
markets.  

Contact Scott at scott@westcoasthardwoods.net or 
(541)323-3838.

Scott Meyers

Alex Meyers Uriah Manley
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Outlook

On the West Coast, hardwood markets are strong.  It’s 
expected in some ways, as 2017 continues to unfold, to 
outstrip 2016.

A Washington source had overall 
positive comments for 2017.  The 
three species currently taking the 
gold, silver and bronze as top sellers 
in that order are poplar, white oak, 
and red oak.

One California source says they made up 
for the slower starting quarters in 2016 with 
a strong finish at the end.  He sees numbers 
lining up so far in 2017 to exceed 2016, 
which is great news.  He’s hoping that the 
positivity in the market right now continues.

A contact in Oregon noted that low-
grade lumber is starting to see an 
increase in demand.  To some end 
users  looking to trim margins as much 
as possible, it’s attractive.  The contact 
says they’ll always have the customers 
building the premium product that will 
continue to be willing to buy the high 

grades so he doesn’t think the low-grade sales will encroach 
on their high grade shipments much.

Last week, President Donald Trump met with 
manufacturing CEOs at the White House to discuss policies 
that will make the sector more competitive globally.  The 
focus on pro-growth policies by the new administration—
even with lingering uncertainty—has helped to lift both 
consumer and business confidence to multiyear records. 
In addition, the Dow Jones Industrial Average has risen 
4.9 percent since Inauguration Day (or 13.5 percent since 
Election Day), up to yet another all-time high. (Treasury 
Secretary Steven Mnuchin asserted on Thursday that rising 
stock prices might be a good “report card” on the prospects 
for growth in the U.S. economy.) 

Meanwhile, some other highlights:

• There was also encouraging news about the 
housing market last week. Existing home sales 
increased 3.3 percent in January, rising to its 
highest annual level since February 2007.

• The Federal Reserve seems poised to raise short-
term interest rates again in the coming months.

• The Census Bureau and the U.S. Department of 
Housing and Urban Development reported that 
new single-family home sales increased 3.7 percent 

in January, rebounding from a 7.0 percent decline 
in December. There were 555,000 new homes sold 
in January at the annual rate, up from 535,000 in 
December.

- excerpted from Moultray, Chad, Ph.D., CBE. “Monday Economic 
Report.” NAM. National Association of Manufacturers, 27 Feb 2017.

http://www.westernhardwood.org/newsletters/Mar17NL.pdf#nameddest=outlook


Member News

Midwest Hardwood Corporation, a WHA member, 
is pleased to announce 
the addition of Steve 
Staryak to its team 
of hardwood lumber 
professionals.  Steve joins Midwest as the Product Manager 
for its premium Rift and Quartered product line, as well as 
managing Kiln dried sales for the sawmill division.  Staryak 
was recently employed by BPM Lumber and has over 20 
years experience in the industry.  He will reach out to both 
domestic and international markets in cooperation with 
Midwest Hardwood Corporation’s KD Sales Division.  www.
midwest.com

News

Some hardwood companies and customers have 
reported being scammed 
recently by fraudulent emails 
to pay for lumber. This type of 
scam has targeted businesses 
and individuals for months and 
the warning here is to make 
certain who the sender and 
receiver is of ALL ELECTRONIC 
MESSAGES.  

Another company reported a Chinese lumber scam 
that involved Wire Transfer Fraud.  This scam could easily 
happen with any customer in any country, so please read 
below and be aware.

One company says their customer received an email 
they believed was from Harold White Lumber employees 
with a new account to send payment for lumber ordered. 
The email came from an address that was slightly different 
from Harold White Lumbers’ information. The customer 
failed to recognize and sent payment to the criminals.

“There is a sophisticated white collar crime scam taking 
place currently with international business affecting the 
lumber exports to Asia and other countries,” White said. 
“Somehow the scammers are gaining email access and 
monitoring customers abroad and then at the timing of wire 
transfers are able to present themselves as the supplier 
redirecting bank wire instructions. The FBI confirms it is 
prevalent right now along with the major bank clearing 
houses in the USA.”

“Once the wires are sent, the money is gone and not 
able to be recovered,” he emphasized.

Other industry companies have reported that 
fraudulent emails have been sent to their employees in 
accounts payable seeking the transfer of monies.

Bank and other financial institutions warn that:
1. The fraudster uses a technique which allows the 

name of the true sender of an email to be masked, so that 
the email appears to have been sent from a valid address. 
IN such cases, the fraudster asks the recipient to ‘reply-to’ 
another email address, such as a “.....@gmail.com”.

2. The fraudster uses forged documents bearing 
company logos, most likely copied from websites. These can 
appear to be legitimate invoices.

3. The fraudster ‘s email may suggest clicking on a link. 
After clicking on the link, the user is taken to a fake website 
that requests your login details, the purpose of which is to 
steal your login credentials.

4. Fraudsters call customers and impersonate staff. This 
attempt at fraud is increasing. Although telephone numbers 
may seem correct based on location, please remember that 
with Internet phones, the fraudster can call from anywhere.

U.S. hardwood lumber exports set a new record in 
2016, barely eclipsing the previous record set in 2014, 
and finishing 11% above 2015 totals. Year-end volumes 
reached 1.66 billion board feet (3,911,754 m3),with a value 
of $2.3 billion. Final trade data show total exports were 
stronger year-over-year in each month of 2016, and set 
monthly records six times. Exports got off to a stronger than 
expected start, and increased slightly in the second half of 
the year to a pace 2% stronger than in the last six months 
of 2014.  Seven species finished 2016 with double-digit 
volume percentage increases (Red Oak, Poplar, Ash, Walnut, 
Birch, Hickory, Cherry), while only two finished with double-
digit decreases (Alder, Soft Maple).  - excerpted from Burbeck, 
Tony. “Hardwood Exports Set New Record in 2016 - Shipments Started 
Strong, Finished Stronger.” Hardwood Review Express 16 (17 February 
2017): n. pag.

What Makes Wood So Green? Increasingly, wood 
is being recognized in the architecture, engineering and 
construction communities as a green building product 
with important environmental 
advantages over other building 
materials:

• Wood is the only major 
building material derived 
from a resource that is both 
sustainable and renewable.

• Trees remove carbon from 
the atmosphere and store 
it in wood.  As a result, 
about half the dry weight of wood is carbon, which 
remains sequestered in wood products used to 
construct buildings, and helps offset carbon dioxide 
emissions - a  major contributor to global warming.

• About 99 percent of each log processed winds up in 
a usable product, reducing waste to near zero.   

• Wood requires less energy and water to produce 

http://www.midwest.com 
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than other construc  on materials.  Life-cycle 
assessment studies consistently show wood to be 
be  er for the environment than steel or concrete in 
terms of embodied energy, air and water pollu  on, 
and greenhouse gas emissions.

- excerpted from “What Makes Wood So Green?” Oregon Forest 
Resources Ins  tute (2017): 14. pag.

The Secure Rural Schools program, which provided funding 
to timber dependent communities hit hard by 
declining harvests, is often described as a “lifeline” to rural 
counties with forest lands under federal ownership. Yet the 

program expired in October 
2015, resulting in a 90 
percent revenue reduction to 
counties struggling to 
balance budgets and still 
provide minimum service. 
The program’s expiration 
follows years of declining and 

uncertain payments. And overall, the subsidies have failed 
to address the underlying economic and social problems 
facing our coun  es. For our federal representa  ves, the 
only solu  on is to create good-paying jobs and generate 
revenue through science-based forest management. 
- excerpted from Freeman, Tim, Simon Hare, and Craig Pope. “Rural
Coun  es Need a Longterm Solu  on as Federal Program Expires
(Opinion).” OregonLive.com. The Oregonian, 17 Feb. 2017. Web. 20 Feb.
2017.

You have all heard about the problems that wildfi res 
cause in the western United States, right? Ever wonder 
where the money comes from to fi ght those fi res? Right 
out of the budgeted monies that are intended to manage 
our Na  onal Forests. - excerpted from Stone, Bud. “How Much Do 
Western Wildfi res Cost Us?” Grand Rapids Herald-Review. Herald Review, 
17 Feb. 2017. Web. 20 Feb. 2017.

Since the Clinton years, the Forest Service has 
undergone a great deal of change. The agency was 
producing over 12 billion board feet of  mber in the late 
80’s, and by the mid 90’s that volume dropped to 2 billion. 
To provide context, if that were converted to lumber, it 
would be a diff erence of approximately 18 billion feet of 
lumber. The total consump  on of lumber in the United 
States in 2015 was 44.1 billion board feet. That’s nearly 41% 
all the lumber used to build homes, apartments, and other 
s  ck-framed structures. That’s astounding! - excerpted from 
Vaagen, Russ. “Is It Time to Rethink the Forest Service?” Theforestblog. 
N.p., 17 Feb. 2017. Web. 20 Feb. 2017.

The Senate Commi  ee on Environment and Public 
Works held a full commi  ee hearing on February 15th, 
en  tle the “Oversight: Moderniza  on of the Endangered 
Species Act.”  Chairman John Barrasso (R-WY) kicked off  the 
hearing by ques  oning the eff ec  veness of the Endangered 
Species Act (ESA), no  ng that of the 1,652 species listed as 

either endangered or threatened since the law was passed 
in 1973, only 47 species have been 
delisted due to recovery of the species.  
“In other words, the Fish and Wildlife 
Service has concluded that less than 3 
percent of species in the United States 
under the protec  on of the Endangered 
Species Act have recovered suffi  ciently to 
no longer necessitate the protec  on of 
the statute.”  He added that “as a doctor, 

if I admit 100 pa  ents to the hospital and only 3 recover 
enough under my treatment to be discharged, I would 
deserve to lose my medical license.” - excerpted from Imbergamo, 
Bill. FFRC Weekly Report (17 February 2017): n. pag. Print.

Quote of the Week: “Longer-term research is fi nding 
that understory vegeta  on might not be as substan  ally 
impacted by post-fi re logging as originally feared, especially 
when care is taken to minimize soil impacts.” Mar  n Richie, 
Forest Service Research Forester.

Nearly a decade a  er being logged, researchers found 
li  le diff erence in vegeta  on in logged versus unlogged 
forests severely burned by California’s Cone Fire in 2002.  
The fi ndings of a U.S. Forest Service study shed light on how 
vegeta  on responds to severe wildfi re and whether further 
disturbances from logging aff ect regrowth. - excerpted from 
Imbergamo, Bill. FFRC Weekly Report (10 February 2017): n. pag. Print.

Drought, pests and overcrowded forests are 
contribu  ng to a tree mortality epidemic in the Sierra 
Nevada that’s rapidly spreading, the leader of a state task 
force says. Aerial surveys by the U.S. Forest Service last year 
found 36 million more dead trees, bringing the number 
of trees that have died in California forests since 2010 to 
more than 102 million, according to the state Tree Mortality 
Task Force. - excerpted from Hearden, Tim. “Tree mortality epidemic 
in California forests keeps spreading.” Capital Press. N.p., 15 Feb. 2017. 
Web. 16 Feb. 2017.

http://www.pollmeier-usa.com


Canfor Corp., one of Canada’s top lumber producers, 
says fl uctua  ng lumber prices are here to stay amid “the 
emo  on and confusion” regarding poten  al du  es on 
the country’s so  wood exports to the U.S. Lumber prices 
are reac  ng to higher demand and also some producers 
reducing shipments amid a looming trade dispute between 
Canada and the U.S., said Wayne Guthrie, a senior vice 
president at Canfor. Lumber shipments to China were 
stronger-than-an  cipated at the end of 2016, he said. - 
excerpted from h  ps://www.bloomberg.com/news/ar  cles/2017-02-09/
vola  le-lumber-prices-here-to-stay-amid-trade-spat-canfor-says 

Tradi  onally, ge   ng married and having children have 
been big mo  vators for young adults to leave parental 
homes.  That hasn’t changed, but the data reveal a steady 
trend of declining marriage rates for 25 to 34-year olds.  
In 1995, 59% of young adults were married.  That share 
declined to 55% in 2000, and fell below 41% by 2014 (fi gure 
1).

In addi  on to the growing percentage of young adults 
that have chosen or been economically forced to live 
with their parents, those who have formed their own 
households have increasingly shi  ed towards ren  ng.  
Homeownership rates for 25 to 34-year old household 
heads neared 47% in 2006 and 2007, but fell to 37% by 
2014 (fi gure 2).

Mo  vate

Refl ec  ng on a Broken 
Mirror

by Larry Dennis

Communica  on Clears Up Frustra  on.  Tessa, Turbo 
Leadership Systems® Offi  ce Manager shared this customer 
service story:

 “A few weeks ago, we had a bad 
storm. The intense wind pushed a 
tree on my street down - right onto 
my car. I was pre  y lucky the tree 
came down along side the car with 
no serious damage, but there were 
scratches, dents and the passenger-
side mirror was knocked loose.

“My insurance company has 
a drop off  loca  on for convenient 
repairs. I didn’t really know where to take my car, and I 
had a trip coming up, so this convenience made it an easy 
decision. I wouldn’t have to spend  me trying to fi nd a 
reputable repair shop.

“While on my trip, I got a call from my claim 
representa  ve that the repair shop had been able to polish 
off  most of the scratches and if I could live with a small 
chip in the paint, they’d take $150 off  my deduc  ble. Being 
mostly concerned about the mirror and the dents, I agreed 
and hoped I’d get my car back earlier than expected. About 
a week later, I got a voicemail saying my car would be ready 
the following Tuesday, later than I’d originally been told. I 
called back, pre  y annoyed. My claim representa  ve was 
out, but the back-up rep listened about how I’d been told 
Friday and thought maybe it would be earlier since they 
didn’t have to paint. This was a misunderstanding and she 
went through the whole work order with me, they had 
actually painted, just not the roof. Then she double checked 
the date and apologized, it had been a mix-up earlier. I 
ended that call a lot less frustrated than I started out. 

 “Later that night, I got a call from the same rep who 
said ‘You’ll never believe it. The shop just dropped off  your 
car.’ When I got there, my car looked nearly brand new. The 
shop had even cleaned up scuff s from other incidents I’d 
pointed out to the insurance adjuster that shop didn’t get 
paid for. Plus, the chip I’d go  en a discount for was so small 
I almost didn’t fi nd it. When I got in my car, I saw a thank 
you note from the body shop propped on my dash. I hadn’t 
even requested they do my repairs and they s  ll thanked 
me!

“The lesson I learned from this experience is 
that customer service experiences are infl uenced by 

http://www.westernhardwood.org/newsletters/Mar17NL.pdf#nameddest=motivate


convenience, choice, communica  on and going the extra 
mile. I appreciated the convenience of the drop off  loca  on 
and the op  on of taking the discount. Misunderstanding 

and a mistake made me 
frustrated, but the back-up 
rep clearly communica  ng 
with me made my 
frustra  on vanish. The 
extra mile service of the 
body shop means I won’t 
forget them if I need future 
repairs. The ac  on I call you 

to take is save  me for your customers - make it convenient, 
give them choices, communicate clearly and go the extra 
mile. The benefi t you will gain is happy customers coming 
back and bringing others.”   - Dennis, Larry. “Refl ec  ng On a 
Broken Mirror” The Turbo Charger 627 (21 February. 2017): n. pag. 
Turbo Leadership Systems. Web. 

Upcoming Events

March 1,8,15, 22, 2017
PNW Silvicultural Alternatives: 4 Part Web TV Series
Agenda details and registra  on
Email: richard@westernforestry.org
March 14, 2017
Western Hardwood Association Board Meeting
Wilsonville, OR
Email: wha@westernhardwood.org
March 28-30, 2017
MassTimber Conference
Portland, OR
Email: craig@forestbusinessnetwork.com
May 15, 2017
Using Your Mobile Device for High-Precision GPS Forestry 
Data Collection
Olympia, WA
Email: richard@westernforestry.org
May 18, 2017
Using Your Mobile Device for High-Precision GPS Forestry 
Data Collection
Springfi eld, OR
Email: richard@westernforestry.org
August 22-24, 2017
Western Hardwood Association Annual Convention
Portland, OR
Email: wha@westernhardwood.org

Submit your classifi ed ad by March 20th for the April 
2017 issue of Hardwood Stand to
wha@westernhardwood.org. 

Full-time position for Certified Lumber Grader with 
minimum 1 year grading experience and knowledge of 
hardwood lumber grades. Requires ability to grade within 
95-97% accuracy to NHLA standards, good mathematical 
and computer skills, proficiency in using sawmill electrical 
control panels, and high school or equivalent education. 
Salary based on experience. Contact Alysia Sargent,
asargent@hardwoodind.com, (503)691-7103. Hardwood 
Industries, Inc. is a value added wholesaler and distributor 
of quality hardwood lumber and related products and 
services, dedicated to providing superior customer service 
and rewarding employment. www.hardwoodind.com

C l a s s i f i e d s

Like us on Facebook!

https://www.dropbox.com/s/qdfl4kl12vr9t89/170301%20Silviculture%20Alternatives.pdf?dl=0
https://www.facebook.com/search/top/?q=western%20hardwood%20association



